
How The Salvation
Army built one
national platform for
every local mission

FROM FRAGMENTED TO FEDERATED:

After years of fragmented CMSes and siloed
digital efforts, The Salvation Army partnered
with Content.One to centralize its web
ecosystem, accelerate publishing, and ensure
brand consistency across 3,000+ locations —
all while preserving local control.

Federation Without Losing Local Voice



https://www.content.one/customers/the-salvation-army/
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https://www.content.one/contact-us/

